MCG 264 Essentials of Media Editing (3 Credit Hours)

Course Objectives

1. This course aims to give the student an overview of the tools available to edit
different media. Without going into the theory of editing and the concept of
storytelling, this course confines itself to the study of the editing technology and the
tools that are used by media professionals to edit photographs, videos and audio.

Learning outcomes

2. After taking this course, the students will be able to:
a. Do post processing of photography
b. Edit videos and create a cohesive video report
c. Edit audios and music
Contents
3. The following media need to be covered during the course. The softwares
listed are only suggestion and can be updated according to the lecturer’s
requirements:
a. Still Images
(1) Adobe Photoshop
(2) Adobe Lightroom
(3) Online tools
b. Video
(1) Adobe Premier Pro
(2) Adobe After Effects
(3) Sony Vegas Pro/Final Cut Pro
c. Audio
(1) Adobe Audition
(2) FL Studio
d. Animation/Video Effects
(1) Autodesk VFX
(2) Audodesk Maya
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